
Book on Creating a Thriving Healing Practice Needs 
Punchier Title and Compelling Back-Cover Copy 

 
 
 
Before:  
 
Transformation Handbook for Healers:  
How to Transition from the Corporate World to a Fabulous Healing Practice 
 
Jill Thomas, a Certified Hypnotherapist, had written a wonderful “soup-to-nuts” book for 
healers of all stripes—a “how-to” guide to help them take that practice from “strapped 
and struggling” to full-time and financially self-sufficient.  
 
To my mind, her working title/subtitle (above) had several problems. Her title was not 
only vague but didn’t begin to convey the promise of the book.  
 
Her subtitle was too limiting: She originally envisioned her audience as being aspiring 
healers stuck in corporate jobs they hated and pursuing their dream in their off-hours.  
 
In talking it through, it became clear that that was just ONE possible audience for the 
book, and I suggested that she not limit her audience (i.e., if someone wasn’t a 
corporate cubicle-dweller, they might perceive the book wasn’t for them).  
 
I suggested instead that she simply focus on the desirable end result—a thriving and 
fulfilling full-time business—convey that in a strong and unadorned way, and let it attract 
whomever it resonated with.  
 
On the following page is what we came up with.  
 
Jill also tapped me to do her back-cover copy as well, and that appears on p. 3.  
 
 
 
(Note: Jill also hired me to write an email series and landing page to land radio-show 
bookings, and was pleased with the outcome. Check out her testimonial on all the work 
here (scroll to bottom), and reach out (peter@titletailor.com) if you’d like me to help with 
book promotional materials separate from titling and cover copywriting.)  
 

https://titletailor.com/testimonials/




 


